Results

& zoomerang”

Support/Help

Home Create Survey My Surveys My Contacts
HeliExpo2010
|LL__ Edit & Review | B8, Invite & Deploy 1 @ Analyze Results ‘ g{ Share Results
Results >» Individual Responses >» Raw Data Export

Results Overview
Filter: No filter applied

Report

I ResultsOverview

PRO
Comparison

Filter

Statistics

New Filter

New Cross Tab Report

New Comparison Rpt

BREHIUH | Show Statistics

Responses

Partials

ENENENE

| PPy |

Completes

Over Quota

Screen Outs

Survey Coach

» Learn how to use filters

» View a demo of reporting

Basic Member

Want to ensure your results are statistically valid? Send your survey to more people using Zoomerang

Sample- it's fast and affordable. Get a quote

HeliExpo2010

Survey Status: Closed Launched: 2/23/2010 9:51 AM Closed: 3/1/2010 6:58 AM

My Account

Log Out

BRGY Print |

Completes:
14 (Does not
include blank
responses)

58%
42%

100%

Email Invites: O Visits: 270 Partials: O Screen Outs: O Over Quota: O
1. Did you attend Heli-Expo in person?
Yes e 7
No —————————— 5
Total 12
2. From which of the following show and press Twitter accounts did you read posts and how usefull did you find them?

Top number is the
count of respondents
selecting the option.

Bottom % is percent Not Usefull Mostly fluff Interesting Very Usefull
of the total
respondents selecting
the option.
0 0] 3 5
#HEL0 0% 0% 21% 36%
. 0 0 3 4
@Heli_Expo 0% 0% 21% 29%
0 1 1 5
@HAImandy 0% 7% 7% 36%
@FlightGlobal or [o] 1 2 2
@FG_Helicopters 0% 7% 14% 14%
. 0 0 7 0
@rotorandwing 0% 0% 50% 0%
@verticalmag or 0 0 3 3
@verticalmagau 0% 0% 21% 21%
. 0 0 3 3
@AINonline 0% 0% 21% 21%
@AviationWeek or 0 0 5 1
@AvWeekBennett 0% 0% 36% 7%

From which of the following 8 most active exhibitor Twitter accounts did you read posts

3.

Top number is the
count of respondents
selecting the option.

Bottom % is percent of Not Usefull Mostly Fluff Interesting Very Usefull
the total respondents
selecting the option.

. . 0 0 5 3
@SikorskyAircrft 0% 0% 369% 21%

1 1 (0] 2
= EAD

@EuroCopter_| S 7% 7% 0% 14%
@One_Bell (Bell 2 0 3 2
Helicopters) 14% 0% 21% 14%
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and how usefull did you find them?
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g:gm—ﬁgme or 0 0 3 4 2 5
el 0% 0% 21% 29% 14% 36%
. 0 0 5 2 0 7
@EmbryRiddle 0% 0% 36% 14% 0% 50%
. 0 2 3 0 1 8
OFEIREE 0% 14% 21% 0% 7% 57%
. 0 0 3 0 0 11
@DakotaAirparts 0% 0% 21% 0% 0% 79%
. 0 0 3 2 0 9
@Cyetiicratt 0% 0% 21% 14% 0% 64%

4. What information did you get from the Twitter posts you read and what was usefull to you?

Top number is the count of respondents
selecting the option.

Bottom % is percent of the total Little or No Use Interesting Most Important
respondents selecting the option.

. . 2 2 8
Articles from News Organizations 17% 17% 67%
Direct Information from 2 7 3
Exhibitors 17% 58% 25%

. 1 7 4

Show Pictures 8% 589% 339
. 1 9 2

Show Videos 8% 75% 17%
Networking Opportunities with 1 7 4
Exhibitors or Attendees 8% 58% 33%
. 4 7 1

Event Logistics Info 339% 58% 8%

5. Did you post on Twitter during the show? Select all that apply:

From my personal

L o
account 5 45%
o Pt | 10 o1%
Posted apicture or | D 5 45%
e e L0 tag I | 10 01%
R et ot | (D 5 82%
Responded to a post (s 8 73%
Direct Messaged 2 | G 4 36%
contributor
6. Finally, which of the following best describe your professional function:
Sales 0 0%
Marketing ] 6 43%
Communication or PR | (s 6 43%
Business Development (o] 0%
Sourcing or ) 0%
Procurement
Maintenance or o
Enginnering - 1 7%
Executive Management o
or Business Owner - 1 7%
Pilot 0 0%
Total 14 100%
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